~ He’s a Fightin’ Federal Agent Now! 


* Tom gets the most 
dangerous assignment 
any undercover man 
has ever had! 
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Ace Producer-Director Says 


Latest Keene 


When Robert Tansey declares that¥* 


Monogram’s latest western  thrill- 


drama, “Arizona Roundup,” starring 


Tom Keene and his wonder horse 
“Prince” and now playing at the 
Sie apnea theatre, to be the best of 
his long line of producer-directorial 
efforts, the statement is significant, 
for Tansey is one of Hollywood’s 
top producers of western pictures. 

Plenty of hard riding, trigger 
quick action and thrilling excite- 
ment is the keynote of the story 
by Robert Emmett and Frances 
Kavanaugh. “When Tom rides his 
spirited steed across the screen in 
a cloud of dust and a haill of lead, 
western fans all over the country 
are going to be treated to a swell 
evening’s entertainment and they’ll 
consider the theatre’s 
price of admission well spent,’ Tan- 
sey said. 

The story shows Tom, working as 
an undercover agent for the Fed- 
eral government, posing as a hired 
man for the Mike O’Day ranch. He 
is thus able to get the inside dope 
on the local ranchers’ problems, es- 
pecially the present trouble which 
threatens their destruction. Ed 
Spincer, who owns the railroad 
spur that passes through the small 
Arizona town, and Ted Greenway, 
the owner of the only other exit 
overland, refuses to grant’ the 


Film Thriller 


THE CAST 


Tom Kenyon. ....Tom Keene 
Pierre.......Frank Yaconelli 


Sugar O’Day.. Sugar Dawn 
Duke Carlton... Jack Ingram 
Fony. ODay 26 59 


Hope Blackwood 
Mike O’Day.....Steve Clark 
Hank Waters. .. .Tom Seidel 
Pancake..........Nick Moro 
Ted Greenway.....Hal Price 
Ed Spincer... Stanford Jolley 


ranchers watering rights, and this 


combine, by charging exhorbitant 
freight fees, hope to gain control of | : 


all of their holdings. When Tom 
reveals himself to be a government 
man and tells the ranchers of his 
plan to combat the crooks, the cli- 
max comes in a flurry of excitement 
and thrilling action. 

The ten-year-old equestienne star, 
Sugar Dawn, helps Tom run down 
the bad men and Tom’s saddle-pal, 
the hilarious Frank Yaconelli, is 
there to provide the comedy relief. 
Also appearing in the cast are Jack 
Ingram, Hope Blackwood, Steve 
Clark, Tom Seidel, Nick Moro, Hal 
Price and Stanford Jolley. 


| TROUBLE IN THE SOUTHWEST | 


As a government undercover agent, 
need for fast thinking and fast 
Roundup,” coming to the 


cowboy Tom Keene finds plenty of 


shooting “Arizona 


theatre. 


in Monogram’s 


Two Column Cut or Mat No. 15 


lingo. 


PUBLICITY 


x * 
| TOM KEENE | 


Heading for top popularity with the 
western fans, Tom Keene is seen at 


the theatre in the latest 
and best of his action adventures, 
“Arizona Roundup.” 

One Col. Cut or Mat No. 1 


Keene Thriller 
Opens Here Soon 


Tom Keene and his wonder horse 
of the screen, “Prince,” are on their 
Way. TO LN hs aii ene, theatre to 
thrill western fans in the latest 
Monogram hit, “Arizona Roundup,’ 
when that film opens here on 

The story deals with a bunch of 
southwest range-rogues who are 
plotting to gain control over the lo- 
cal rancher’s holdings. Tom, work- 
ing aS an undercover agent for the 
Federal government, is the fly-in- 
the-ointment when he rounds up 
these crooks in a story that com- 
bines all the thrills of his past ef- 
forts—and more. 


COWBOY LINGO 


Tom Keene, the popular cowboy 
hero and star of Monogram’s latest | 
western drama, ‘Arizona Roundup,” 
currently being shown at the 
theatre, 


is really ‘hep’ to cowkoy 
Tom has his own dictionary 
of old time western ‘slanguage, 
which he compiled himself over a 
period of many years. AS an ex- 
ample Tom tells us that an old tim- 
er wouldn’t say, ‘Don’t put out that 
gun, or I’ll shoot,” but goes on to 
explain that something like this 
would come out: ‘‘Hitch yore hard- 
ware gents, or yore daid punchers!” 


THE STORY 


(Not for Publication) 


Tom Kenyon is hired by Mike 
O'Day, who, with his daugh- 
ters, Tony and Sugar, runs the 
O'Day ranch, to help him round 
up wild horses for shipment to 
the government remount stca- 
tion. Spincer, owner of the 
railroad spur through the town, 
and Greenway, rancher and 
owner of a right-of-way which 
forms the only other route out 
of town, form a_ combine 
through which they hope to 
freeze the other ranchers out 
of their holdings. 

Both Spincer and Greenway 
present exorbitant prices to the 
ranchers to get the cattle out 
of town, and the ranchers call 
a meeting. At this meeting Tom 
discloses that he is a govern- 
ment man, and that he has a 
plan by which they can get the 
horses out since they cannot 
pay the railroad freight prices, 
and Greenway owning the 
water rights, refuses to permit 
the animals to be watered en 
route if they use the trail, which 
he controls. Tom tells the 
ranchers that he will buy the 
horses, and that in every water 
contract is a clause which 
states that animals bought for 
government use are allowed 
water rights on anyone's prop- 
erty while traveling on any 
trail which they may have to 
use. 

Spincer and his men make 
Tom a prisoner, believing that 
without his help they can steal 
the horses. Sugar overhears 
plans and goes for aid, but 
Tom manages to free himself. 
A gun battle ensues in which 
Spincer and his henchmen are 
killed. Tom then reveals that 
a new railroad is going .to be 
run through the country, and 
that he has been commissioned 
to buy land for it. 


BRIEF BIOGS 


TOM KEENE—With good _ looks 
and a pleasing personality, is fast 
becoming one of the screen's most 
popular western stars ...a superb 
horseman, an accomplished actor 
and a savage fighter ... late pic- 
tures include “Riding the Sunset 
Trail” and “Western Mail.” 
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"Arizona Roundup’’ Scores | 


As Thrilling Southwest Saga 


(Review) 


In a furious blaze of action and*¥ 
Tom || 


high-voltage excitement, 
Keene, who is fast becoming one of 
the most popular western heroes 


ever to hit leather, is off in a cloud 
of western dust to thrill movie fans 
in Monogram’s newest punch-packed 
story of the western range, “Arizona 
Roundup,’ which opened yesterday 
at the theatre. 

If you aren’t a Tom Keene fan, 
you will be after you witness Tom 
round up a killin’ gang of range- 
rogues in this saga of an under- 
cover agent for the U. S. govern- 
ment, who cleans out a nest of bad- 
men in the badlands of Arizona. 

Posing as a “hired man” for Mike 
O’Day, who runs a typical cattle 
ranch, Tom is in a position to study 
all the local ranchers’ problems. 
Ed Spincer, who owns the railroad 
spur that passes through, and Ted 
Greenway, owner of the only other 
right-of-way out of town, have 
formed a combine, through which 
they hope to gain control of all the 
rancher’s holdings by charging ex- 
horbitant prices for transportation 
and watering rights over the private 
pass. When Tom reveals to the 
ranchers that he’s working for the 
Federal government, and tells them 
of his plan to combat these crooks, 
the story reaches a climax that is 
filled with all the fury of a western 
blitz. 

We can truthfully say that this is 
one of Tom’s most exciting roles, 
and its one that no Tom Keene fan 
will want to miss. 

Sugar Dawn, the dashing little 
ten-year-old, who helps Tom run 
down the bad men, will thrill you 
with her expert riding, and Frank 
Yaconelli, Tom’s hilarious saddle- 
pal, is funnier than ever. 

Also appearing in the cast are 
Jack Ingram, Hope Blackwood, 
Steve Clark, Tom _ Seidel, Nick 
Moro, Hal Price, I. Stanford Jolley 
and Tom’s wonder horse “Prince.” 
Robert Tansey produced and di- 
rected. 


Accomplished 


When you see Frank Yaconelli 
tickle the ivories of his accordian 
in “Arizona Roundup” the latest 
Monogram western melodrama star- 
ring Tom Keene, currently being 
shown at the theatre, it’s 
really him playing. Frank formerly 
performed with this instrument as 
a top-ranking star when vaudeville 
was in its prime. 


CREDITS 


Produced and Directed by 
ROBERT TANSEY 
Original Screenplay by 
ROBERT EMMETT 
and 
FRANCES KAVANAUGH 
Photography by 
MARCEL LE PICARD 
Production Manager 
FRED HOOSE 
Film Editor 
FRED BAIN 


Sound Engineer 


ERROL REDD 


Musical Director 


FRANK SANUCCI 


Expert Horsewoman 
The dashing little ten-year-old 
Sugar Dawn, who appears with Tom 


Keene in Monogram’s “Arizona 
Roundup,” now playing at the 
eonceepaie riers theatre, is one of the 
country’s finest ‘‘woman’’ riders. 


Although she is hardly old enough 
to be called a woman, Sugar has 
amazed critics with her expert 
horsemanship, and has won count- 
less cups and blue ribbons in horse 
shows and rodeos from one coast to 
the other. 


| “ARIZONA ROUNDUP” | 


Flying fists and blazing guns are the 


keynotes of “Arizona Roundup,” 
Tom Keene western at the 
theatre. 

One Col. Cut or Mat No. 2 


ROMANCE IN COWBOY THRILLER 


Tom Keene takes time out from hunting outlaws to do a bit of romancin’ 
with lovely Hope Blackwood in “Arizona Roundup,” Monogram’s action 


hit at the theatre. 
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Two Column Cut or Mat No. 16 


Cowboy Keene Hits New 
High in “Arizona Roundup”’ 


(Advance) 


Tom Keene, nemesis of many 7 


screen villain and champion of law 
and order, is starred in Monogram’s 
latest western thriller, “Arizona 
Roundup” which is scheduled to be 
shown at the theatre on 


With his wonder horse, ‘‘Prince,” 
Tom rides across the screen in a 
flurry of dust and flying hoofs to 
bring thrills and excitement to his 
many fans. 

The thrill-jammed story shows 
Tom, who is working as an under- 
cover agent for the Federal govern- 
ment, posing as a hired man on the 
Mike O’Day ranch. In this manner, 
Tom is able to be on the inside of 
all the local rancher’s problems in- 
cluding their present troubles. Ed 
Spincer, the owner of the only rail- 
road spur that passes through the 
small Arizona town, and Ted Green- 
way, who refuses to grant watering 
rights to the ranchers for their cat- 
tle passing through the only other 
exit from the valley, form a com- 
bine in the hope that they will ob- 
tain possession of all the rancher’s 
holdings by charging exorbitant 
freight prices and freezing them out. 
When Tom tells the ranchers who 
he is and how he plans to fight 
these cattle crooks, the story races 
toward its exciting climax in a hail 
of flying lead. 

“Arizona Roundup” was produced 


and directed by Robert Tansey, and 
written by Robert Emmett and 
Frances Kavanaugh. 

Also appearing in the western 
melodrama are Frank Yaconelli, 
Tom’s hilarious saddle side-kick, Su- 
gar Dawn, ten-year-old equestrienne 
star, Jack Ingram, Hope Black- 
wood, Steve Clark, Tom Seidel, Nick 
Moro, Hal Price and I. Stanford 
Jolley. 


Keene Injured; 
Refuses Double 


Tom Keene, the daring western 
star of Monogram’s “Arizona Round- 
up,” which is scheduled to be shown 
at the theatre beginning 
still doesn’t believe in 
“doubles,” even though he was se- 
verely injured during the filming of 
a scene from his latest picture. 

Keene was taken to a hospital in 
a nearby town, where six stitches 
were required to close a gaping 
wound in the actor’s head, caused 
when a dynamite cap exploded and 
threw its copper slug with the speed 
of a bullet into his scalp. 


“Why should someone else expose 
himself to my danger?” demanded 
the western hero. “I’m still capable 
of taking it.” 


Gun-Totin’ Tornado of the Southwest! 


Daredevil Tom hits 
the trail to battle a 
gang of ruthless 
outlaws terroriz- 
ing the rich cattle 
lands of Arizona! 
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Monogram Westerns Top Field! 


Just check this list of outstanding western “names” 
available right now at your Monogram exchange... 
The Rough Riders (BUCK JONES, TIM McCOY, RAY- 
MOND HATTON), The Range Busters (RAY CORRIGAN, 
JOHN KING, MAX TERHUNE), TOM KEENE, TEX RIT- 
TER, JOHN WAYNE! No list in the industry compares 
with these saddle kings! 


GANG SMASHER: 


Follow Tom as he de- 
stroys the power of 


the secret rulers of 


Arizona’s outlaws! 


WITH HIS FAMOUS HORSE 
“PRINCE” 


A MONOGRAM PICTURE 
One Col. Cut or Mat No. 4 
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He’s Headin’ For A He's a Fightin’ Federal Agent Now! 
Round-up Of Thrills! * Tom gets the most 


dangerous assignment 
any undercover man 
has ever had! 
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MONOGRAM PICTURES presents 


WITH HIS FAMOUS HORSE 
“PRINCE” , 


"ARIZONA 
ROUNDUP 


HOPE BIAC KWooD 


Two Column Cut or Mat No. 19 
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BALLYHOO WITH 
USED-CAR DEALERS 


Used car dealers are anxious for any 
kind of stunt that will help them sell 
their product in these days when pros- 
pective buyers are hesitating because 
of rubber priorities, rationing, etc. Sug- 
gest to them that they co-operate in 
staging a used car parade led by a 
cowboy on horseback. Banner should 
read: 


FOR A SCREEN THRILL — See Tom 
Keene Ride the Range on His 
Wonder Horse, “Prince,” in “Ari- 


zona Roundup” at the Palace 


Theatre. 

FOR A RIDING THRILL — Try Driv- 
ing One of Our Guaranteed Re- 
conditioned Used Cars! 


If the dealers are tough to sell on the 
parade, try for window displays, using 
a Tom Keene cut-out in conjuncticn 
with a used car. The same copy will 
serve. 


“ARIZONA ROUNDUP” 
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SLOGAN HUNT WILL 
HELP SELL ‘‘PRINCE,’’ 
TOM’S NEW HORSE! 


A strong publicity campaign has been 
initiated by Monogram to introduce 
“Prince,” who will be seen as Tom 
Keene’s mount in all his future pictures. 
Already Tom's fan mail is beginning to 
testify to the fan’s admiration of this 
fine animal. Cash in on this news angle 
and get extra business for “Arizona 
Roundup” with a contest to coin a 
“catchline” for “Prince.”” Examples are 
“King of the Horses,” “Pride of the 
Range,” “Wonder Horse,” etc. 


All western fans are advised to see 
“Arizona Roundup” so that they'll have 
a chance to get acquainted with 
“Prince's” intelligence, speed and fine 
looks. They submit their slogan sug- 
gestions to the theatre and the best ones 
receive passes to the next Tom Keene 
hit to play there. Suggestions should be 
forwarded to Tom at the Monogram 
Studio. 


YOU'LL GET LOTS OF USE 
FROM THIS SOCK 
3-SHEET CUT-OUT 


The vivid three-sheet on the 
first of the Tom Keene series, 
“Wanderers of the West,” was 
especially designed to provide a 
large, attractive cut-out of the 
popular star that could be used 
on ALL his pictures. Brilliantly 
colored, this powerful likeness of 
the cowboy here with gun in hand 
can be used with an easel back 
fcr an advance display in your 
inner lobby and then moved out 
front during the run of the picture. 
It’s a great bet, too, for use atop 
the marquee. It will be doubly 
effective up there at night illu- 
minated by a baby spotlight with 
“blinker” attachment. 


Ww 


Remember! To build this cut-out, be 
sure to order the 3-sheet on “WAN- 
DERERS OF THE WEST,” which carries 
the illustration shown at the left. Then 
simply strip in at the bottom the title, 
“ARIZONA ROUNDUP.” 
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USE SUGAR DAWN 
TO BUILD FEMME 
INTEREST FOR 
WESTERN FILMS! 


With Sugar Dawn developing a 
greater following with each new ap- 
pearance in a Tom Keene picture and 
also drawing crowds with personal ap- 
pearance tours, showmen have an ex- 
cellent opportunity to put over these 
westerns to the feminine moviegoers. 
This type picture as a rule draws more 


heavily from the male ticket buyers than 
the fair sex. (This applies to children 
as well as adults.) 

Sugar Dawn is a cute ten-year-old 
miss with lots of personality and out- 
standing riding ability. There are lots 
of good stills you can plant in depart- 
ment stores and other shops which han- 
dle feminine riding habits or children’s 
outdoor toggery. Also plant the young- 
ster’'s photos in riding academies. 

You might try to have the Brownies, 
Campfire Girls or any local organiza- 
tion elect her an honorary member of 
their group, sending Sugar a letter in- 
forming her of the honor. The note 
should be addressed to the attention of 
the Monogram publicity department. 

In addition te the Sugar Dawn stills 
in the regular exchange set, a larger as- 
sortment may be ordered from the Mon- 
ogram Exploitation Department, 4376 
Sunset Drive. Sugar and her spirited 
little mount, “Chiquita,” will really give 
you a strong attraction to supplement 
Tom Keene’s draw. 
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KEENE ‘‘WESTERNERS’’ CARDS WILL DRAW THE KIDS 


THE TOM KEENE PLEDGE 


“I promise to live cleanly, fight squarely, 
speak sincerely and play fairly. Each day 
I will try to assist those who may need my 


help or protection.” 


This Is To Certify That 


is a member in good standing of the 


TOM KEENE WESTERNERS 


and is pledged to live up to the Tom Keene 


Code for Young Americans. 


Here’s a showmanship stunt that will pay off on all the Tom 
Keene pictures you play. Distribute membership pledges for 
“Tom Keene's Westerners Club” to all youngsters attending 
the theatre for a few weeks preceding the playdate. When 
the signed pledges are returned during the run of a Tom Keene 
feature they receive a regular membership card. If you wish, 
this card may entitle them to benefits such as slightly reduced 


admissions, low-cost giveaways, chances on prizes (promoted 


merchandise), etc. Announce on a card in the lobby that all 


pledges will be forwarded to Tom Keene in Hollywood. Both 


the pledges and the membership cards can be printed locally 


along the lines of these samples. 


WESTERN "LINGO" 
NEWSPAPER PLANT 


The colorful western “lingo” always 
associated with yarns of the wild-and- 
woolly west forms the basis for an in- 
teresting contest to be planted with your 
newspaper or pulled via the medium 
of a throwaway. Contestants are asked 
to translate the following list of western 
phrases into everyday language. Ten 
best answers receive “Annie Oakleys” 
to see “Arizona Roundup.” 


“SLANGUAGE" 


. Hitch your hardware. 
. Shooting irons. 

. Hit the leather. 

. Plumb loco. 

. Hot lead. 

. Slap leather. 

. Puncher. 

. Stand hitched. 

. Dead-eye Dick. 

. Fan yore Colt. 
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DESCRIPTIONS 


. Put your guns away. 

. Revolver. 

. Jump on the saddle and ride. 
. Stark crazy. 

. Flying bullets. 

Reach for your gun. 

. Cowboy. 

. Don't reach for your gun. 

. Crack shot. 
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. Firing rapidly. 


CAPITALIZE ON 
THE OUTDOOR MAGS 


You can cash in on the tremendous 
circulation of the many pulp magazines 
featuring western stories by making up 
a throwaway for newsstand insertion. A 
couple of passes will be sufficient in- 
ducement to persuade any magazine 
stand operator to co-operate with you 
on this. Either of the two-column mats 
in the ad section will serve as the basis 
for the throwaway with a few lines 
added to tell readers that if they enjoy 
red-blooded action and bullet-streaked 
drama in their western stories they’re 
bound to get a bang out of this new 
Tem Keene adventure. Also be sure to 
post a window card at all points where 
western literature is popular—not only 
newsstands, but circulation libraries and 
book stores as well. 

For a lobby display you might make 
a paste-up of a lot of the colorful covers 
of the western magazines with copy de- 
claring that all lovers of western stories 
have a big thrill in store for them in this 
roaring new hit. 

Many exhibitors throughout the coun- 
try report that they have been able to 
promote back numbers of magazines 
from the distributors and have used 
them for a very attractive giveaway. 


The kids are crazy about western and 
action magazines and if you can offer 
them a free copy, even if it is a back 
date, get ready to dust off the SRO sign. 


HORSES HOOFS FOR 
A STREET STENCIL 


If you can get the okay from your local 
authorities, make a cut-out stencil of a 
horseshoe and mark a number of im- 
pressions at busy intersections with copy 
reading: 

You're on the trail of Tom Keene in 
“Arizona Roundup” at the Palace. 


SKETCHING CONTEST 


Horses, fighting men and other typi- 
cally western scenes are among the 
most interesting subjects for budding 
artists. Why not hold a contest, hooking 
up with drawing classes in your com- 
munity schools? Offer to exhibit the 
best entries in your lobby with proper 
credit to pupil, teacher and school, and 
gift the winning youngsters with passes. 
You can bet that no matter how crude 
their talent, the kids will surely try to 
win free theatre admissions. Be sure to 
give the co-operating classrooms a sup- 
ply of Tom Keene stills to serve as 
“inspiration.” 


ROUSING TRAILER 


There’s no better way of selling a 
western than giving the fans a few 
smashing samples of the picture’s melo- 
drama and thrills. National Screen 
Service's trailer on “Arizona Roundup” 
is packed with fast-moving entertain- 
ment to “bring them back alive.” 
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